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« Ph.D. (Interpersonal Communication), Bangkok University
In Full Cooperation with Ohio University, US.A.
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*« MA. (Communication), University of Central Missouri,

Missouri, USA.
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* M.A. (International Communication), Macquarie University,
Sydney, Australia

* UALU. (QINAMAas), uK1INY1J8FWNYsSSUISSIY
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* MA. (International Journalism), University of Westminster,

London, UK.
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» Ph.D. (Communication Studies), University of Leicester,
Leicester, UK.

* M.Sc. (Communication Studies), University of Leeds, Leeds, UK.

« MA. (Human Resource Management), University of Leeds,

Leeds, UK.
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C 62770 (English for Graduate Study) 3(3-0-6)

IC 62771 AWgLPVAULNEIAUMSEDES 2(2-0-4) _
(Introduction to Communication)
ASLOSYUILEVIBINNSIUS=QUUTUAOAAL
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IC 62772 (Academic Preparation for Graduate Study) ( ) -
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IC 62701

NOUANISIDaISUazuIONSSY
(Theories of Communication and Innovation)

3(3-0-6)

IC 62702

As3dudHSUNSdoansiGouianssy
(Research for Innovative Communication)

3(3-0-6)

IC 62703

sdoansiWonvAnsalsitu

(Communication for Modern Organization)
msUs:gndidindaviiamomsdoans
dHSunmsdoansiBoudanssuy

(Application of Communication Tools for Innovative
Communication)

3(3-0-6)

IC 62704
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drsSunmisdoaisidoudanssuy

(Application of Communication Tools for Innovative
Communication)

3(3-0-6)

IC 62705

dUUUNINARUIYLAzDSESSSUNIVSSADAHSUNUS:NDUNS
(Seminar in Business Law and Ethics for Entrepreneur)

3(3-0-6)
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IC 62706 (Audience Insight)

3(3-0-6) -

nagNsMsdaaisovAnsIazLuUsud IWan1suATuUadKIN10SSAD
IC 62707 | (Corporate and Brand Communication Strategy 3(3-0-6) -
for Business Solution)
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(Stakeholders Relationship Management)
N1SYQNISNIIDNHALANIWANUIUDVDVANSILAzLUSUA
(Corporate and Brand Image and Crisis Management)
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3(3-0-6 -
IC 627M (Communication Strategy for Social Change) ( )
IC 62712 | daruANUSURQEDUCDVAU (Media and Social Responsibility) 3(3-0-6) -
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IC 62713 Jan Suauua=nI=AdIWU UUS oUNS 3(3-0-6) _

(Startup and Entrepreneurship)
IC 62714 | Aisaaraddna (Digital Marketing) 3(3-0-6) -

nagnsidorua:mstadovdiudo
(Content Strategy and Transmedia Storytelling)

IC 62715 3(3-0-6) -

JuuuninAluladgmsdoansahHSumsdoansovAns (Seminar in
IC 62716 .. L. 3(3-0-6) -
Communication Technology for Corporate Communication)

JUUUNMSIDANSIBOUIONSSULWODVANSATETHL
IC 62717 : . . o o 3(3-0-6) -
(Seminar in Innovative Communication for Modern Organization)

AMSANIWIEEDIAEIAUMSIDaNSIBOUIONSSY WoDVANSALTETIHL
IC 62718 | (Selected Topic in Innovative Communication for Modern 3(3-0-6) -
Organization)

-

IC 62719 | andus:gndua:MsdlAs1:RUoya (Statistics and Data Analysis) 3(3-0-6) -
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A1DSUIUSIUIBT
1) KUsa3BIWSUWUIIU

IC 62770 Mudvunquaiksumsisgus=auUtuiiafAnu 3(3-0-6)
(English for Graduate Study) (lWJuRuobuha)
Sv0vAunoU : Tl
Prerequisite Course : None

MSWCULNANU:MUNBUNAUANUNSWY MSWA MSU ta:MstdoulduldorBuIsimMsaRSURISELTUS:AUUTUNAAN
Developing listening, speaking, reading and writing skills, focusing on academic English for graduate studies.

HUNYLHQ
- dHSuUNAnIRlTNaNISNadaUMBdVNaUHEDNaNISNadDUNWIDVNUlULIUTUOUINTUARanIUuY AHuUQ
- Wus1e3BAUUURUDEAO La:0nsUs:LduNatuy S/U

IC 62771 ADWSIAEIAUMSdDans 2(2-0-4)
(Introduction to Communication) (IWduRusgha)

SuUvAuniou : Tl
Prerequisite Course : None

As:UdUNSdDans Usztnnnsdoans §sﬁo§ia AsdoansAuusLGumodony utauwua:msﬁwﬁuquaﬁomse‘iauaauu
9SgsssudoulasuLa:AIUSUNQEDUCDdVAU

Processof communication, communication types, media businesses, communication and social issues,
policies and regulations of media, media ethics and social responsibility.

HUMYLHA

- &HSUUNANLIADIA SUMSANUUATUININITDVAUMSFDAISIA:ARUNSSUNISUSKISKANGASWSEUNUAILRUT
AJSANWIS1I83BTU

— (OUSWIBIATULTURUIEAO wazdnisus=Lduwaluu S/U

IC 62772 MISLOS8UAILEVIBINISIUS:OAUUTUNOANY 101-0-2)
(Academic Preparation for Graduate Study) (lWduKueAa)
Sy0vAunodu : Ui
Prerequisite Course : None

MSUAU SOUSIU wa:zUs:LTUATUATWAVIUDBINIS AISLdguLduisInis suwuunistdeusuiaunisAundaas:ua:
Sngnlwus SULUUWAVIUIBINISLA:NS:UDUNMSAWUWNAVIUDBINIS D5USSSULBUIBINISILA:MSAQaDNNAVIURNDU
MSDIVDVVIULAzUSSTUIYNSU

Searching, collecting and evaluating academic works, academic writing, format of independent study
and thesis, format of academic works and the process of academic publishing, academic ethics and
plagiarism, reference and bibliography.

HUTELHQ)
- drsuinAnuiNTulAeAnUtUUTUAOANUILA:ARUASSUMISUSKISHANGASWoSEUNLAdIRUIIAdSANUIS 1950

— WU IWIINTLTURUDEAO uazdnisus:zlduwaluu S/U




2) HUDQ3BWUVAU

IC 62701 nnuﬁmsé‘iamsua:uicmssu 3(3-0-6)
(Theories of Communication and Innovation)
SvUvAunou : TUil
(Prerequisite Course: None)
UJsuaun ﬂS uounAau nnua las llUDF’IOlﬂEDﬂUﬂ']SHDH']S nomsaamsms?uunna ﬂ']SEIDEI']SS rmounna ﬂ']SEIDH’]S
ﬂaU ﬂ']SEIDEﬂSE)\)F’IﬂS la: ﬂ"lSEIDZ—'I']SUDHUU nsus: EJﬂOZUI"IE]Uf] lluDF’IOlWDﬂWSWCUU']ﬂ”ISEIE)EI"ISlU\)UZ)OﬂSSUZUUSUI’1
N1VASLDDY LASUIAD duAU La:dCUUSSSUY

Philosophy, paradigm, theory and concepts of communication, intrapersonal communication, interpersonal
communication, group communication, corporate communication, and mass communication; application of
theories and concepts for innovative communication development in the politics, economy, society and
culture context.

IC 62702 Ms3dudHSUMsdoansiGouianssy 3(3-0-6)
(Research for Innovative Communication)
SvUvAunou : Tl
(Prerequisite Course: None)

ns: UZ)UﬂFTutﬂEDﬂUﬂ’]SZ)DEJ Us:tNNNNS398 NS:UDUNISIVY S: lUEJUDSDDEJn'h)ET\JF]UFT']C-IC]SLWE)[[EDOH']ﬂ:)']USlﬂEDﬂU
msaaawsua_msaaawswouamﬂssu MSATRUQUEYKINNSIDY ANSNUNDUDSSEUASSU ANSaS1vNSDULLUDAQ NS
2DNIUUIDY NMSEUCIDEY 1A3V398 NSIAUSIUSILTDYA MSsIas:uuToya MsILASIHTayanvLdoUsuneuLa:
[BVATUNIW DSSEIUSSTULAzDSESSSUUNIIY MISITYUTDLdUDTIASVINISIVY MSLTYUSIgVIUIIY La:NMsANUHUaNS
n3ve

Research paradigm, research type, research process, social science research method for knowledge inquir-
ies of communication and innovative communication; defining research problem, literature review, concep-
tual framework, research design, sampling, research tools, data collection, information system management,
quantitative and qualitative data analysis; research ethics; writing research proposal, research report and
conducting research.

IC 62703 AsdoaisiWopvANsalsiHL 3(3-0-6)
(Communication for Modern Organization)
SvUvAunou : TUid
(Prerequisite Course: None)
LudAQUa:NAUANLAYITDVAUMSIDaISDVANS US:LNNUDVNSEDaISOVANS MsdDaisMeiulLla:nMguanavAns Ms
S1svsnuLa:dolasudnanual mwanuaila:datduvunvavAns NsdaansiwonistuagunlavaHSUDVANSATTHL
AVANUMISUSHISIOMS lla:N1sdoaisnisaana nsrﬂﬁﬂL:nUaomsLJs:qﬂdt&mse“iaawstuaoﬁﬂsaﬁamu AvtuUs:tNA
ta:cihous:inA La:NstdguBuDvANSalatHU

Concepts and theories related to corporate communication; types of corporate communications; internal
and external corporate communication; maintaining and promoting identity; corporate image and reputa-
tion; communication for change in modern organization both in management and marketing communica-
tion; case study of application of communication in modern organization from domestic and internation-
al level; academic visit in modern organization.




IC 62704 msUs:qncﬁtﬁlnﬁaoGamomsa‘iaa1sa°1Hs“umsiiamsu?ouicmssu 3(3-0-6)
(Application of Communication Tools for Innovative Communication)
Su0vAuniou : Tl
(Prerequisite Course: None)

Uss3aaoutduuiuaweuunnisuavtadavidononisdaais doutdindaviionisdoaistuudolduaudivaliotiy mMsAa
1BuN1SPDNIUU NagNsSMIstdlA3avion1vMsdnansaHSumsdaansidoudanssy WiunseddnuonKUdgvIUNA
Sg MAABU MAUS:EIBU Lla:nAUS:EIdvAy ua:msﬁlﬂUﬁUﬁmsUs:wcﬁZﬁm%oDamsﬁams AsupUaMsdoans
waznsuUs:lduwa

History and development of both traditional and modern communication tools; design thinking; strategies
for using communication tools for innovative communication through case study from government agencies,
the private sector, the public sector and civil society; practices on application of communication tools,
communication operations and evaluation.

IC 62705 JUUUNINAKUIYLA:DSESSSUNIVSSADAIHSURUS:NDUNIS 3(3-0-6)

(Seminar in Business Law and Ethics for Entrepreneur)

SvUvAuniou : Tl

(Prerequisite Course: None)
msuaﬂLuéauFmuﬁoLﬁuZuUs:tﬁutr‘ia:m“unar1maua:a§asssumoasﬁo NNHUIENIGDINS NAKUIgRUAIUUSEN
ANHUIEASLTVTUNIVMISAT ANRUIELSYVIU NNHUIENSWEIFUNMVUTYY nRRUIgdDaIsudasu nHuieInAtulad
a1saunA NNRUIEWIEIBELANNSDTNG NARUIEAUASDVUDYAdIUUAAA NARUIEAUASDVRNUSINA LazNAHUIENIS
ANSzHIIVUSIINA SSSU1AU1AsSAD WIUNSDAUSIENGU NMISQUIU La:NSTUANYIDINKUIEVIUNIAST NAWNBU AA
Us:ysu waznads:sidaony

Exchange of ideas on business law and ethics issues: Tax law, Corporate law, Trade Competition law, Intel-
lectual Property law, Labor law, Mass communication law, Information technology law, Electronic commerce
law, Personal data protection law, Consumer protection law, and International trade law; good governance
for business; group discussions, academic visits and case study from government agencies, the private
sector, the public sector and civil society.

3) HUdQ3vasn

IC 62706 MS3LAS1HRSUAISIBVanN 3(3-0-6)

(Audience Insight)

Ss0vAUnou : Ul

(Prerequisite Course: None)
LUdAAIA:IEMSIUMSIAUSIUSIUTDARSUAS NodpyalBous:sINsANEAs (BoWURA 1BVICUUSSSY 1BuA3NeN ta:
[GownaNssUMNFDNVEDFOWUW J05LaNNsolnd Joadra wa:doou Mdia mMsIa wansus:LTuSHSUMISLAU
sousJudpNanWsuals wadnssy NAUAG sadeu wa:syuuumsiddiauaorsuans suwuunmsuiiduadoyansuais
mstdlAspvlindHsuMSItAsI:RTayaRsuUas MaasuHvdayala:msiiAs1:RdayamnRsuans ua:nsthdayauav
WSuansiutdus:losu

Concepts and methods for collecting audience data: demographic, geographic, cultural, and behavioral data
from printed media, electronic media, digital media and other media; indicators, measurement and evalu-
ation for collecting data: behaviors, attitudes, tastes and lifestyles of audience; presentation of audience
data; application of tools for analyzing audience data; data science and audience data analysis; utilization
of audience information.




IC 62707 nagnsmMsdoansovAnsua:uusuGLWonsuATUUeURINMVSSAD 3(3-0-6)
(Corporate and Brand Communication Strategy for Business Solution)
SuvAunou : Tl
(Prerequisite Course: None)
AS:UdUMSADA1SDVANSIA:LUSUA NOUHLa:LUdAAIAEIAUNagNSMSasIvla:MsdanIsMwanual JaldevavAns
uusua Ioatﬁmsﬁamslaoqsmwms MsANUAUaNISIVULWUNAYNS msUﬁJﬁmsﬁaaws wa:NMsus:Lduwa Wiunsal
ANuIDINDVANSNNASTILALDNBU

Corporate and brand communication processes; theories and concepts of image building strategy and
management of corporate reputation and brand using integrated communication; practices on strategic
planning, communication operations and evaluation through case study from government and private
sectors.

IC 62708 MsYanMsALdUWUSAURDaUTGd uLdy 3(3-0-6)
(Stakeholders Relationship Management)
SuvAunou : Tl
(Prerequisite Course: None)

LUdAQUA:NAENSMSUSHISANWUAUWUSAUNGURTE UTda uldAlAgIToY NVMETULa:NMEUDNDVANS ASILASIH
Widulddulds wa:misatduviuwanatiinandIusIubs Msaduauu ua:snuAINAUWUSDUD:UW1DVANSTUG
ANWENSOMULUNKUIEAVT

Concepts and strategies for stakeholder relationship management both inside and outside the organization;
stakeholder analysis; operations to create cooperation; supporting and maintaining relationships that will
lead the organization to success as planned.

IC 62709 AMsYaMSNAIINHALA=NMWANUNIUDVDVANSILAZLUSUQ 3(3-0-6)
(Corporate and Brand Image and Crisis Management)
SuvAunou : Ul
(Prerequisite Course: None)
NagNSIUMSaZIVUUSUGDVANS NS:UIUMSIDaNsMWANLNILUSUGDVANSTUTVNAULTNHUNELA:a1S1STU: MSIONS
go1du0unvovAns NagnsAsdoanstunid:dnna Us:LNNUavn12:3naa Judaulla:Ns:uduAISIIVULNUAISLATUNID:
5nnaAENS:UIUMSIDANS tazNMsWuymwanuaila:3aldgvunvovAnSIa:LUSUd WUNSEIANYIDIAKUIgVIUNA
$Y MAWNBU MAUS:BIBU La:NAUS:BIavAy

Corporate branding strategy; process of corporate and brand image communication to target groups and
the public; corporate reputation management; crisis management strategy; types of crisis; procedures and
planning process for solving crisis by communication process; restoring corporate image and brand
reputation through case study from government agencies, the private sector, the public sector and civil
society.




IC 62710 MsdoansiBouIanssuiUMSIONISDVANS 3(3-0-6)

(Innovative communication in Corporate Management)

Sy0vAunoU : Ui

(Prerequisite Course: None)
misUs:gndnqufua:uudAaiigrAunIsdaaisiBouianssuiumsdanIsavAns TASVasIvavANS NISIIVILWU NS
USHISVIUUAAA ANSEVNISIA:NISAZUAL MISAA10 MSLOULA:NISUTUE JQUUSSSUDVANS MSIWUUS:GNSMWIUMS
v wa:msus:gndidnsdoansidoudanssulazinaluladansautnAawaiiinansilasundavtusvAnsaletiy Wiu
ASTUANWIDINHUIYVIUAIAST MAWNEU NMAUS:BIBU La:MAUS:3IdVAU La:NMsHNUHUaNISIIvLWUNAgns Ms
Ufuanisdoans ua:nsus:iuma

Application of concepts and theories of innovative communication for corporate management: organization
structure, planning, human resource management, directing and controlling, marketing, finance and account-
ing, organizational culture, and increasing work efficiency; applying innovative communication and infor-
mation technology for change in modern organization; through case study from government agencies, the
private sector, the public sector and civil society; practices on strategic planning, communication operations
and evaluation.

IC 6271 nagnsmsdaansiionmsdulndaumvodvau 3(3-0-6)
(Communication Strategy for Social Change)
Su0vAunioU : Tl
(Prerequisite Course: None)
NQUflla:uLudAQUDVANSEDaTSIBOUIANSSU NSYSEUNASAUADASSUTULAZDUNIVEVAU MSLUAsULUavNModvAL
ASSTUSVANTYMISdDasiWaUs:Tgsliarsistu: MsaaaWadvAU Ns:udUMSIoansuuubarusIu Wiunsedfnu
DINHUIYVIUNIASY NAABU MAUS:EIBU La:NAUS:EIdVAY La:NMsNAUHUaNISIIoLWUNAgns N1sUuanis
Joans ua:nsus:Luna

Theories and concepts of innovative communication; integration with social driving activities; social change;
communication campaign for public interest; social marketing; participatory communication process through
case study from government agencies, the private sector, the public sector and civil society; practices on
strategic planning, communication operations and evaluation;

IC 62712 ForlupdwSURQBBUGDEVA (3-0-6)
(Media and Social Responsibility)
SuvAunoU : Ul
(Prerequisite Course: None)
LUDAOANUSURQBDUUDVDVANSCDEVAL MSUSHISION1SAIIUSURQEDUGDEUAULWDAIUEVELUDVDVANSILA:SSAD
do Ms3lAs1:ARTEUIAEIUEUAUDVANSIDIAzNANS:NU ta:MsFruansaumMsdlduviuLa:thiugmsuguauuwu
gwuo§asssuua:ossmussmimﬁwe‘ia

Corporate social responsibility concept; social responsibility management for corporate sustainability and
media business; stakeholder analysis with media organizations and impacts; defining operational framework
and leading to implementation based on ethics and professional ethics.




IC 62713 SakAvsudAuLa:n:ANWuRUS:NDUMS 3(3-0-6)

(Startup and Entrepreneurship)

Sv0vAuniou : Tl

(Prerequisite Course: None)
ns:uduUNISAQ msqoLJs:maFmUﬁoa§1oassﬁua:msﬁaawswouimﬂssu msﬁoLﬂamuaﬁm\ﬁadﬂutzﬂutBoasﬁa
ANSIIVUNUSSAD MSANWIAIWITUTUIALEYSSAD NAagNsSNIvsSAvEIRSUNMISISUAUADAS tA3aviiadHSuNISISUAU
AomsitazAWgvaULDVAYMS NSWEFUNIVUEUTUY DS8SSSUNIVSSAD NISKILUDTULAINA ASEdANUIUDVYIAIHAD
(Buduua:n1a:AuduUs:nauMsAVIUUS:INALA:CVUS:INA MSLEEUBUAYDMS wa:msiaujuanaasvnistiu
SarADISUAU
Thinking process; Inspiration of creative ideas and innovative communication; refining the concept for
business; business planning; business feasibility study; business strategy for starting a business; tools for
starting a business and business sustainability; Intellectual property; business ethics; trendspotting in dig-
ital media; case study of startup and entrepreneurship from domestic and international level; academic
visit in business enterprise; practices on startup in real world setting.

IC 62714 msaaladdna 3(3-0-6)
(Digital Marketing)
SsvAunu : Ul
(Prerequisite Course: None)
WuZIuLLUYAGNIYANSAaIa Msaa1addna ua:tnAtuladitigndon MaasiHudoyaua:mMsitAs:HidayaniuAsaala
mstihdayanvunisaaialuidus:Tosy 1ndavidawugiudrsumsiinsHaaiaadna tndaviioadnadrsutdtuaaia
adna Msasivua:NMsns:1gaUAIKSDUSNISIUSULUUAINA La:N1siHUQsIALa:NIsaolasunisuigiuaaiaddna
wa:msinUgUadIUNSIoaisnisaalaadna

Fundamental marketing concepts, digital marketing and related technologies; data science and marketing
data analysis; utilization of marketing information; basic tools for digital market analysis; digital tools for
digital marketing; creating and distributing digital products or services; pricing and sales promotion in
digital market; practices on digital marketing communication.

IC 62715 nagnstlorua:nmstandovdnudo 3(3-0-6)

(Content Strategy and Transmedia Storytelling)

Sy0vAunou : Uil

(Prerequisite Course: None)
nagnsmMstal@ovdiuds LuuSaovla:nAGAMSANDENVASIVASSA msaouatumsuawmmansao N1SDDNULUU
LordHSuMsLUlauatugavMoumMsdoaisikainHaignvasdvlaua:doadnawonuuutiv Mswuul Msaaa
HEonMstUasuLlavnvdonu msLuauIaoUs:aumsmuaovgsums msUs:LuuLnntutaanonuaqua:maomouuZHu
WatddKsunagnsnisaanuuuLiakIduda Wans:nuupvRSUaTsia:InATUTadcanagnsnislaidon nselAnuIUDY
MstaEoududanvlugaaiHnNssUMWeUAS aaaknssudaluliuddna ua:msdoanstionsiuasunlavniodonu
wa:NMsNAUHUaNISIIVULWUNAYNS AsugUamMsdoans tazmsus:LIuWa

Transmedia storytelling strategy; modeling and techniques for creative thinking; tools for expanding
storytelling; content design for presentation in various channels, including traditional and digital media
for entertainment, advertising, marketing or social change; linking audience experiences; evaluation of
traditional and emerging technologies to be used for transmedia content design strategies; impact of
audiences and technology on storytelling strategies; case study of transmeda storytelling in film industry,
digital entertainment media, and social change; practices on strategic planning, communication operations
and evaluation




IC 62716 JuuuninatulagmsdoanisdHSumsdoaisovAns 3(3-0-6)
(Seminar in Communication Technology for Corporate Communication)
Sv0vAunoU : Tl
(Prerequisite Course: None)
uuaﬁoua:nnuﬁLﬁaaﬁumntutaémsa‘iaaws AUAUWUSS:HIwINATUTagLa:MsdpansovAns AULDULIUDYNNS
wauunwavtnatlulagnisdoals misnaunuduvavinAlulagnisdoats AUAUWUSS:HIwLINATUTagnsdoaisua:
(nAluTagdu msidinAlulagiunisdoaisovAns La:uudlduvavinAlulagmsdaals WiunisanUsionau n1sQuu
LA=NSEUANUIDINHUIEVIUNIAST NMAABU NAUS:BIBU Lla:NAUS:BIdvAl

Concepts and theories about communication technology; relationship between technology and corporate
communication; history of development of communication technology; substitution of communication
technology; relationship between communication technology and other technologies; use of technology in
corporate communication; trend of communication technology through group discussions, academic visits
and case study from government agencies, the private sector, the public sector and civil society.

IC 62717 JuuunnsdoaistdoudanssulWoaovANSaTaTHL 3(3-0-6)
(Seminar in Innovative Communication for Modern Organization)
Sv0vAunoU : Ul
(Prerequisite Course: None)
AstantuasunduAaLiuiuUsIGuMsdoanstdouianssy MstBnauiazuudaanivnisdoansidoudanssutuds:tau
mMstdov LASUZAD dvAU La:IUUSSSU Nutus:AuUDDAYAAA S:AUDVANS S:AUMDVAU 1a:S:AUAVAL MISYSTUI
msaoﬁnmu§Lﬁ'aaﬁumsﬁaawstaoujmﬂssu WIUNMSDAUSIENGU N1SQUIU La:NSEUANEIDINKUIEVIUNIASY NA
(DNBU MAUS:BIBU LazNAUS:BIdVAU

Exchange of ideas on innovative communication issues; application of theories and concepts in commu-
nication innovation development: politics, economy, society and culture at individual level, local level and
social level; Integration of knowledge of innovative communication through group discussions, academic
visits and case study from government agencies, the private sector, the public sector and civil society.

IC 62718 AsANILaWELEDVIAEIAUMSIDAISIBOUIONSSULWDDVANSATETHL 3(3-0-6)

(Selected Topic in Innovative Communication for Modern Organization)

Sv10vAUnoU : Ul

(Prerequisite Course: None)
Us:tﬁu1aw1:mo€‘hHSTUmsa‘iaawSLB\)ujmnssuwT}aaoﬁﬂsaUaZHLiﬁr/‘gléauauto ﬁonﬂuﬁ LUDAQ Ua:35n1s398 WU
NSzUDUNISIVY MSUSSENY MSDAUSIENAN La:=nSTUANY)

Specific issues of innovative communication for modern organization according to the interests of students:
theories, concepts and research methods through research process, lecture, discussion, and case study.




IC 62719 andus:gndua:nisdtAsi:HUoya 3(3-0-6)

(Statistics and Data Analysis)

Ss0vAunou : Tl

(Prerequisite Course: None)
HaANMSIBanALBIWSSTUUNILA:aAALBYDUUIULWDILIASI:HTDYAN1SIUNIVTLNAAIEAS NSASIDADUATUNIWLASD VDD
39¢ mstz‘f[Usuﬂsue‘hLEOSU,LJLVT}aimsw:HﬁaLJa mMisnadouauuaygiu MsdAsiHdoyatdousuitulazidontuniw st
LdUDWANISIVY Wa:dUTWNSIWA

Descriptive and inferential statistics for communication data analysis; validation of the tests; software for
data analysis; hypothesis testing; quantitative data and qualitative data analysis; data presentation; info-
graphic.

4) Sngnawus

IC 62780 Sngndwus 12(0-36-0)
(Thesis)
Su0vAUnioU : IC 62701, IC 62702, IC 62703, IC 62704
(Prerequisite Course: IC 62701, IC 62702, IC 62703, IC 62704)

ASANYIITLIUFDTDALAEITDVAUVIUAIUOINAAMEAS DISaISANEas A1sdoaisulasu HEonisdoaistdouianssy
ANSAKUQUIYHINSIEY NISNUNDUISSEUNSSY NISAS10ASDULLUIAQ MISDDAILUUIIEY MSUCIDENY (A3DVTDIVE
ASLAUSIUSIUdDYA NSIAS:UUTDYA La=MS3LASIHTaa NMsLdeu Mstiiaud wa=msaoudndoo3ngndwus ns
IWYUWSWNAVIUIDY ULazdSSHIUSSIULADSUSSSUUNIDY

Research on topics related to communication arts, journalism, mass communication or innovative commu-
nication: defining research problems, literature review, conceptual framework for research, research design,
sampling, research tools, data collection, information system management, and data analysis; writing, pres-
entation and defend thesis; research publication; ethics of researchers.

5) ansAuAd1das:

IC 62781 ASAUADDAS: 6(0-18-0)
(Independent Study)
Su10vAUnADU : IC 62701, IC 62702, IC 62703, IC 62704
(Prerequisite Course: IC 62701, IC 62702, IC 62703, IC 62704)

AsANUUFDUDHEDUS:LAULAWI:ALAEITDVAUVIUGIUTLINAAMAAS J1saisA1ans Asdoaisudasu Héonisdoais
LGOUIONSSUMUANLAUIDUDVNISEU Ta8ED11SINUSNUILIUNTRAILU:UN MISIWEULWSNANISANUGasIstu: La:
DSSEIUSSEULADSHSSSUUNIVY

Study on specific topics or issues related to communication arts, journalism, mass communication or in-
novative communication according to the interests of students under supervision of advisors; academic
publication; ethics of researchers.
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